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Structure of Next Media 2012 
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eReading - 
Professional/editorial  
content and advertising 
Visuality 

Hyperlocal 
User generated content,  
Public sector/open data,  
Commercial sector data 
Automation, processes 

Personal media day 

MX 
Media 

eXperience 

MT 
Media 

Technology 

MB 
Media 

Business 

Concepts, media multitasking 
Transmedia storytelling 
User identity, profiling, context 
Smart advertising 
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Video: http://www.youtube.com/watch?v=OKCse-ZKdXk 
Demo and additional information: http://profile.vtt.fi/about.html 

One, semantic user-controlled profile to be 
used in multiple services and in different 

situations 

http://www.youtube.com/watch?v=OKCse-ZKdXk
http://www.youtube.com/watch?v=OKCse-ZKdXk
http://www.youtube.com/watch?v=OKCse-ZKdXk
http://profile.vtt.fi/about.html


Benefits of profile portability for a service 
provider 

• Learning more about the customers 

and their interests 

 

• Offering personalized 

recommendations that improve 

search accuracy and increase the 

user satisfaction 

 

•  Knowledge about users’ interests 

immediately after signing up 

 

• Personalised services without the 

need for the service’s own profile 

management 

 

  

Photo by Robert Couse-Baker @ Flickr 



Benefits of portability for users 

• The same profile across services 

and devices (phone, PC, TV, 

tablet…) 

 

• Enhanced user experience by 

cutting down the time needed for 

finding interesting content 

(avoiding “cold start”) 

 

• Maintaining the profile in one 

place (e.g, in a profile bank) 

 

• Controlling own profile 

information 



Profile creation utilising user’s social media 
accounts 

An example of related 
information that can be 
used in searching and 
recommendations: 
 
Genre in different 
languages: 
Romanttinen komedia, 
Romantisk komedi, 
Romantic comedy 
Romance film 
Komedia, Komedi, 
Comedy 
 
Actors: Julia Roberts, 
Richard Gere, Héctor 
Elizondo…   
 
Director: Garry Marshall 

Semantic analysis 
of user’s interests 



Semantic Facebook analysis 

Entities – User’s interests grouped by categories 

Inferred interests: 
football, wrestling, figure skating 
Norway, Turkey 
 
 



        The Event Service prototype 
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Conmio and Metropolia:  
Mobile HTML5 based event 
service 
http://46.51.191.14/mobileui/auth/l
ogin 

Digita: Hybrid TV based event 
application 

Event DB 

Profile   
DB 

VTT:  Profile service  - recommendations 
based on a portable profile 
http://profile.vtt.fi/nextmedia/?lang=fi 

 
The services provide recommendations 
to end users based on a portable 
profile. 

Profium:  Semantic event 
database 

KSF Media:  
Event calendar 
data 

Profium: Facebook 
application 
http://46.51.191.35/fb/ 



Personalised Event Recommendations 
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a) Creating a profile in the profile service 
(http://profile.vtt.fi/nextmedia/?lang=fi)  

b) Personalised Event 
recommendations in the mobile 
event service 



Hybrid TV based event application 
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Next Media Hyperlocal 





Hyperlocal: 
  

From traditional one-direction media to two-directional media 

 

Reader/viewer 

filtering, editing, creating 
worldview 

http://www.eliaskokoelmat.fi/content/orig/60.jpg


automation 

Two-directional media - Reader created content 
- Open/public data 
- Work processes  
- Automation 

• 70 million page views in Omakaupunki.fi (Sanoma News local service) last year 



Software Newsroom 
600 k€ 

Upscaling hyperlocal to 
glocal 
430 k€ 

Open data 
ecosystem 
310 k€ 

Community 
management 
520 k€ 
 

Hyperlocal 
mobile 
advertising 
300 k€ 

Hyperlocal task structure 2012 



Software Newsroom 
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Automatic ”news nose” 

A ”situation picture” tool for 

newsrooms 

Stems from the situation 

picture systems used in 

the security sector 

Scans automatically several 

data sources, for example 

social networks 

Handles this ”big data” with 

algorithms 

Identifies important trends 

and (during this year) 

possible news topics 



Methods created in Hyperlocal gain international attention 

The urge for local news and  interaction with 

the  local society       renew the local media 

consumption and advertising market. 

Intelligent automation and  work flows for 

user generated content  and interactivity 

innews rooms  (Sanoma News)  

• Streamlining the editorial processes        costs 

down  by 30%. 

• Local news  from readers; in 2011 40 out of 50 

most read articles of Omakaupunki.fi were 

originated from the readers. 

International newspaper chain, Metro, (17 

million readers in 20 countries) has copied 

the process in Montreal and Prague.  

• Business potential: Large market for crossmedia 

systems support ing  crowdsourced production 

processes and automated news production on 

local level. 
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